ERA Hensley & Eiseman
Logo Development and Branding

Troy Hensley and Susan Eiseman with ERA
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Troy and Susan at their booth at a Grand Prix Road Race Series T e

event. CPSI negotiated the sponsorship, which gave them ex-

posure online, in print and on site for 9 months. CPSI managed This course map was available online,
set-up and strike down of the booth for each event, created and emailed to 17,000 people. The
and produced custom shirts, banners, home-improvement property icons and the client logo were
guides, flyers and 2006 fitness planners. hyperlinked to the client’s website.
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